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Abwiract;
This research paper feweals the impatance of ecommerce [n e lndisn econoemy. A we 8l ki
that |melia fs one of the festest growing ecormenies in the workd, @ B wvery imporiaet for gevensment
intervention and Frge-scale mestments o increase the stability of the eoomimerce industny and (o et
in & lange econcemy like India. Digital penetration in India has increased significamly, dala isage in India
has incressed o 42923 million wsers scoonding Lo Stalitics and the nurmiber 5 likely 1o resch around B30
millibon by the year 2021, “India's Intorned financisl systom has significantly sugmanntisd e-commance n
India. 4in kas & 1 billian. In ths paper we look 81 t robe of Governmant in the acommencs Busingss Smd
also Inok at the various barriers of e-commaernce in Indian affaies, "ln this pagar, we will mostly talk abo
BEC e<commerce and its quantity. Gross Domestic Product in Indian financial system We will also takk
acut the role of entreprensurs and the declining value of the ease of doing business in India, as in the
vear 2008, India is ranked Sth out of 120 countries. "For & country fike India. one of the important
bonefits of ccommerce s helping to kversge knowlodge from the perspective of develaping rural
sroas,”E-commerce s a groal piatform nat only for nfrastructure dovelopmant but slso for rasing the
employment rate in India and #t has 3 positive impact on the economic and social growth of tha Indian
BCOMCTY,
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Introduction:

E-commeroe has becoeme an important par of daily life, Acoms 1o the e-commence platfomm is not
a privikege but most people need it especially in urban areas, There are altemative e-commesce platformes
avallabe for almost every aspect of everpday life. from everyday home purchases o oaline brokerage
"The lntemat hes beetene one of e mamn |y ssgnificamn and mosred and vital reeds of te Tt century.
The devics is absolutaly in the nesning 1o gain more giowsh and sabes through the Intermet. Accarding to
the e-markoter, worldwide retail scommerce sales by the end of 2020 rotail will be 9 95Million, With the
moreas? in digital access all over tha globe and the easa and ease of access to the intemet, ecommerca is
likely to increass worldwide, meamahile many traditional people are changing the way sabes are done
through the intamet. "With the ease of use of cheap and {ast intermel with various sacurity options, many
individuals and companies have connected thiir busines 1o e-commerce. (In tho mod recent world, it s
extrame|y impossible to grow without being available onling. Therefore, gaining mono nnd higher profits
is recommended due to the availability of proper infrastrecters and easy socess to online sies, as & mot
onky determines the profitabiley and numiber of users, but also the firm's enterprise across e business
workd, Also determines the pesition and location. In this research paper It focuses an the growih and
pattern of e-cormnmence in Indis and its impact on 811 Lypes of e-commence, ES and [mpacts in the Ingdien
econamy, My rewssrch poper focunes mainly on B2C type business, though it includes ofher types of a-
comimerce, Social impact (5 also spresd acrons Indis through the sale of e-commaence in India.
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These is no general definition of electronic commerce, bul e-cornmerce s wually e-commence
(electronic commerce or EC), which means the sale of goods and services oo the Tunding o dissem inaticn
of data, on the skecirenic network, primarily e Inernet, bud ol other iransacthon-relatod sctivitkes such &
Koy - Dotlivery - Payment Tacilities, u Supply chain and servicn management, and alsa Can be classiljed
or placed ynder this section of the seonomy, E-ommetce accolerates the grosth of onfine business,

Oinline business:

Cinline [Marketing

Chnline pefwest ising

Online Sales - Product rebesse - Product Service - Online Billing

Onfine Paymem

Electronic Commerce deaks with all Internet related activitios. |t also describes the data exchangs
between the Financing, billing and payment aspects of e-transaction transactions. Generally, e-
commerce and e-business are interchangeable.

Different Types of E-Commeres

Thatr are ciffierent Gypers of e-commerce! in this paper we will examine the Thve basic bypes of o
commerce.  Business-o-Buiriness (BZB) This invalves the electronke iransaction of good or sendoes
betwesn the two companies. Thess types of e-commerce include mis system and electronic market.
Business for B-castomess (B2C) This is a transaction invobying refail with netall buyers, The typical buyer
of any store on the site is 1he customes or custlomer-customes customes (2] this type of e-commence
cuntomer salls thair product directly to the customes 4-Customar to Business (CZB) in this categary of o-
coenmerce, goods or woll their product (o an independent customaer of services. B has beon listed  There are
soma features of EC. Electronic Commerce can thus help them grow thair business and make a profit,
thus helping to achieve growth, Some of the specialties of e-commerce are ...,
ouTube
Citabal Reach
Difrerent Standsrd
Prosperity
Intaractivity
Information density
Persoma lizataon
Types of E-Commerce Business
1-Drop Shipping
2-Wihotesale and Warehousing
3-White-Labseling
4-ManuFacturing
§-Subscription
fi. Product Modet E-Commerce
1-Sirmghe Product
2-Sirugho Cotegoey
3-Mutipls Category
4-Affiliates
M-commerce is the process of baying goods and services throwgh wireiess technology, such as cellular
telephanes and personal digital assistants. lapan i seen &5 the global leader of e-commerce 1S Tagler,
safer, and scalable, |n the coming yenrd, S contribution of global markets will incedse sgnificandly with
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more and more mobile acoess 0 the world References of M-Commerce in India. Japan, the Uinied
Kingdomn, South Konea, Australia, the Metherlands ane amaong the fastest rising e-commence econamies in
the world. [n 207, e-commerce in Germany, the US and the UK will compeise at lsast one - thind of total
rotall ooommerce sabis (omarkster.com) e-commerce ndia s fosl growing o5 o stable ond secure
eoemplemend 1o (e e-commaerce workd, A number of minos companies also 39l up online Wones &8 resul
arvd vy more impact, More profit for the enterprise. Having secure and interconsected online sites and
apps is important because they can play a vital mole in driving more growth, The infroduction of the paper
be supposed o explain the nature of the problem, previous work, purpose and contribution of the paper
Informat jen on each secthon ean be made available for sasy understanding of the paper.

Literaturs Review:

"Shebajhano Saleem, Borhade, and Manaddin 5. Sheikh in their paper” The Impact of E-commerce on the
Indian Market: Social and Economic Impact “How to handie Electronic Commerce [E-Commerces) as part
af the Information Tedmotogy Revolution. Study bow the global contract betwsen hese genersl and
Indian economies played o big part, The paper shaws Lhe sconamic and social impact af e-commerce, (E-
commerce, currently up 30% Shoppng site oBay Inc, & growing at 60%. The comgany's subscriber base
hivk grinyn Lo Gne million wars. 1.5 million i India in the last fowr years. Brranded and branded costumes,
peoessories and technology products,)

"Afrinars and Dr. Kishore Kumar Das in their paper Area "E-commerce growth in India,” speaks in the
miosl growing coomemence business, which is the largest markel for Indian irvestment. Investment has
growm tremendous ly over the past year, This isa sharp expectation in U coming years. With the rse in
the usago of mobile and intornet wens, commernce business has improved 7 both wrban and reml citios
conducted business stedies, key drivers of developmant, market grosth potential, imvestment, retail
market, bogistic infrastnecture, Inbermet reguiations, key challemges and fulure of scommeance,

Miztafa and Sadbayar Dirdar researched their dissertation. We discussed the importance of e-commerce
im o diaily 1ife on the ope of “laxation issues on ecommerca development”, Giobalization impacts and
acorlerates the level of e-commernce experienced in fu.ﬂ~mm'lrl_;. enowledge and !ndl'ln-l-ng:f. E -commine
providas busingsses with a variety of mothods 1o soll their goods and servicos aroand the workd, and
acknowledges thal consumers can easily gef goods and services. Taxing e-comemerce is an important
kssue, for countries, businesses and consumers E does not want 1o be different. |n terms of taxes swch as
s and Ak evasion counlisds afe important like uncertainty and doubde taration make e-commerce
padties reluctant and negateiely affect e-commerce development. |n Uhis sy, the problem of laxation on
wcommarcn divekapment will be imvetigated. Our goal s to focus our sEenisan on N &= Comimearon can
he deeeboped with the righy tax rudes, Inoa research paper litked "E-Commerce: the factual Indian image”,
Dievendra Agarwal spoke about e-commerce imsights and highlighted the key points, Current situation of
e-oomameroe in India - It presents 3 surfing pattern of Indians foe oritical review of the various reports in
print from tme to Umse, (I criticizes e-commerce with 3 major focus on ebectronic commence. This paper
concludes that the potentisd for e-commerce growth in India s enormous, Vou have ako seen that tha
mteraat for tho travel industry iz not rofiected in other services like commaorcial e-commerce, wobsitos,
Are working great but are the Factors that hinder users from baying online Tuene in

"Buddhistanguli and Satyabhusha Dash” Website Features, Purpose of Purchasing in the Online Stora: A
"Empirical Study in the Indian Context” lacks the confidence in onfing trensactions. Providged empirical
evidence The resulls of the website buibding trust online shopping website that removed the cona lusion.
The gatewnys, e-commerce in Indla is very young stage, website olements that make up the trest of
customars in the %S and was different than the results of provious studies i Cannda, b this paper, o
examines for the first time the role of mermediaries in onlne shopping in the Indian comext, ™
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Objsctive of Study

India is the workd's fargest developing coonomy, Indian citizens have a huge wuse of the lnennet,
The main objective of this research paper is to analyze the curment trends of c-commerce In India. The
Gowemmment of Indis’s mitiatives and varkous schemes for growth of o-commarce in India. The imgact of
- comamercn on the IRermcy rate snd employmant fole in [ndia.

Research Methodology

Similar research papers are referred 1o for analysis of data formats and types of graphs .In addition,
variows scholars and data from other carified banks and soumces have beon used o collect further
interpretable dats for data anabysis. |t 55 a descriptive study in the sense that it establishes a relationship
biotwmen tha ltaracy rate of the country and the relevant pemmeters, Exploratory resaarch in the senss that
it collects deta from variows parsmeters and establishes the cause and effect relationship bebwean tha
pararmeters.

Snapshot of the E-commeree Industry in India

E-commerce in India Is the favies growing econoery in the world, Indian e-commance B growing
a1 51% year-on-year, the highest in the woekd and i likely to go up from $ 2 billien (up o 2) 1o 2 billion
dodlars in 2ME [Sowoe -Socham -FirtSdy paper), The Indian e-commerce industry is on the path 1o
growth and by 2034, the US will continue to grow. It is expected to become the world's largest e-
commmierce markel. Indi is at risk of digital revolation, " The Internet has become an important part of tho
major populsce, mainly since of the decline i the cost of -1-broadband subseriptbon prices. Changing
Lifastyla in Urban India, Commesce i growing al a yery high rato, and by 2t the glabal GDF will be
arcund 0.61%. According to Online EA, they found that nothing was sigrificant. Those numbers on e
comimerce kn the Indian market - 5 < retail customers - 1.1 million + 4 millien transactions - not only
showe howe well their contribution s in the Indian markst, but akso talk about their high degres of
dependence on the Indsn economy and their GOP in India. According to NASSCOM, India’s online
marked share has risen mone that 4 percent in the last o lend s yeaf, renching approximately LS 5 billion
in 2077. Digital penetraticn in the (ndian economy is increasing year by yoar, the roke and importance of
the Internet is increasing. And for digitalization, having an active Smartphone with the right internet
COANBCTIoN k5 wery mporant, with the rise of e-commerce roke in India and its high contribution w wial
retall and e-commerce share. As of T, 2% of the 1otal population of India will De amound %%% of
Smanphone population (source asstasicom) India's shae of the Increase in Smanphone penctrston kB
India's shara ghotally, The Smarphone markel is projocted o iripks in T market-1-17,
Intarmet pensteation in India

According to the mational report of Indian e-commerce development, it has been clearly stated
that dernel penetration in Inds is on the rise, Internet wsage has risen o 92,2 million people in 1 user,
wihich is expected 1o Incroase o wp 0 35 milion in 3 years, which will help Indias Internet sconomy
grow considerably, With the rise of the digial context snd thie Fise of intefne aecess in the Indian contee,
i wans nocessary to link the growth and imgaect of o-commance with mspact to the Indian scenaria, "With
the rise of digital shoppaers, access to the Internet will also increase i some way, a5 wa have seen in the
previous paper that M-commerce has also increased significantly and hence M-commerce has increased,
Thus, with the advancement of technology and increasing share of sman phones and inlemest operaiors, it
is chial that Imemel secess 5 needed 1o make a signifieant impact on the Indian market much_

Goevernment of India's Roke in E-Commeres:
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Growth Gowenment initiatives thol amphasize the growth of e-commerce and the growth of e-
commerce in the Indian market have 2 major robe. These are the policics and reforms of the govesnment
wihich nol only affect the forekpn investment and the mindset of the investors of e world, bl also the
governmond policies of the people. In 1990 Whon the Government of Indla openod the scomarmy by
imroducing LPG i Liboralization, Privatization and Globalization, Since 1895, sinoe the Indian people
stactesd (he Intermet Tor o-commarcn purpases, the benefits of 3 froe coonomy have begun o enjoy, Since
2014, the Government of India has announced various initiatives - [igital India - Make in India - Start -
Up - India - Skill India - Innovation Fund - Duee 1o proper functioning and effective implemantation of
this program, the growth trend of e-commerce in India wiii definitoly be scosterated. The Government has
aliocated § 1.55 billsan to Bharat Net Project in the Union Budget for the period 1-3-T8. High speed
inbernot and WiF | hotspots and digital sorvices will also be svailable in rural and panchayat committess at
very low rates According to this; the Government of India has ennounced the ksunch of BHIE app. This
willl increase digital payrmenis in the country. U is sdopied Dy over 12.5 million people n Indis.
Gewernment of India hes announced 2 plans for e promolion of this app. Releral Bonges Scheme for
Individust-Cash back Scheme for Tea-to-Businesses - The Government of India has distribated prizes
winth 153 crare to more than | midltion citizem of i B aid o comumaers hat customers accept digital
payrhent under Lucky Hamo Wailare Scheme and Digi-Indusisies Scharma,

Growth of e-commarcs in |ndia:

The Government of India has made a ot of money and reforms affecting the growth of e
commence, Mot only the increase but the standsrd of living of the people has increased. Cheer tme the
unermploymant rate s doclining and tha literacy rate & increasing, one thing the Indian govemment is
cusrantly focusing on is the growth of entreprenaurs in India, Thus Start Ulp India is encouraging young

newrs o grow. In this way, the Government of India has lsunched Flight, Enttusiasm, Start-UP
Ingia Portal etc. Has initiated various activites like The Government of India has taken steps to provide
fusns through a “Fumd of Funds” scheme which is sctively working in the Indisn stusstion and thus halps
MASMES, Alsa, FDI's role plays & vital rade in the growth of e-commence industry i Inclia,. Earlior, Indis’s
imvestmaont rate was very low, which signaled tho low s-commerce growth across the country, FDI In B28
e-commerce is more invested with T00% FDI allowance, tut FOI in B2C ks still restricted due to
government regulations. Despite all the government restrictions, the Indian market & invested as thesa are
miany Opporienites i the Indian market which can be gilized properly and generate more profit. Thus
imvesiment and FDI pobicles heve major mmplicatsons. Under the government's e-commernce policy, the
wre imvastors (o the ecommeren industry - |IDGYE Partnorm « 1-Tiger Global Mansgemant - Excol
Partness - Index Vertumes - Sequiia Capital - Alibaba - Temasek Holdings - Forerunnar and Vouchens
India 1 The largest fund wes provided in India with § 1,76 FD| & not allowed in multi-brand retail
companies in India yet, although some companies wse promotional funding 2% an mdirect way of
Financing when FMI is not restricted. Thos, 100% FDL imvestors in B2C are beginning to know the size
antl scops of market i |ndien markel and hence mare maestment sl FOI will definitely boeosy e
coenmerce grovath in Endian market Rear Sorver Bank of India decidoed 1o albow “intor”, The “afficioncy”
of prepaid payment instrumants (PP s} like s-wallets will encourage a cashless economy and eeentually
encourage greater wuse of e-commerce in the Indian market. The intreduction of TX system and GST is
another govemmant incentive | scheme that will increase e-commerce m the coming years. Grovah of
Commerce Development in Indis Integrated tax system reduces (ax deductions thal e-commerce Supply
chain management side sasy, This makes e-talling easber s sometimes cven dhesper 10 some indusiries
50 tharl marnfaciuners and miailers expand their businmses across [ndia. This wniformity in taxsiaon will
help to expand the postive sde of e-conmmence scross India and thus nol faver amy particular staie
According o the 1BEF report, e-commerce in source TIERT cities 15 more [kely as ther average ander
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warlye is F5-1544 and TIRZ has R51157 and R51033 among TRER cities in India. Thus. the tax system
also plays an imporiand role in e-commesce growth in India, ndia is ranked Bth among 190 countries n
the estimation of “paying taxes”, Which s why business neods to be reduced | This makes it difTicult and
difficul for motaklers (o invest and tesofore invesiors are not willing 10 ivvest mose, E-Government s
another impartant schomo of initintive aken by the Govemmaent of India will premote e-commencs
gressth ard thus provide transparmcy amoeng bndian citizens, Indéa's rank in the EGD Index = 9.0 and 2
in the United Kingdom and Auwstralia. respactively, The EGDI is the highest ranking with an ndex of 9.1,
Government of India should set up the highest cybercrims coordination canter. Thera are plans 10 set up a
eybercrime coordination conter in cyber sacurity atacks in Indea, whach will help solve cybarcrime issues
and try to aliminate therm, in tha wake of cyber security attscks in Indm in 2004-15. Seates shaold nisa
launch district-lovel cybercrime cocedination cenders 10 increase efficioncy and sohae probdams and
increass p-commarce growih. Phishing, scamning or probéng, website infiliration and vandalism, vinses
or malicious codes are some form of cybercrime. After that year's budged list, there sre rumors that the
Giowernment ol Indsa will stan aliocsting some fends for cyber security, which will not only incresse
digitnl and intermiet. Geting inside but heiping e-commerce groswth,

Conclusion

Digital penetration in India has mereased which meam that many peopl are using smart phones,
He has 3 tendency 1o increase o-commerce growth in India, Internet access is increasing in India, India
ranks among 3 of the workd's Largest Internel users = 3 e-commerce trends have Increased in India. Along
wiilh imcreasing e-commerce contribution to bndia’s GOP, the government |s msking nocessary meentives
and plans for digitalization and thus promaoting e-commence grosth in India has beon Gnked o tha -
commerca literacy rate in the country. Mation, E-commerce will incroase i the country with mone literacy
and educated people.d6 - Megative relationship between unemplowment and e-commerce growth. First
paper showed us how important the e-commerce industry is in the world right now. In the context of
India, we strive to find the emengng trend of e-commerce in Inda and also incressa the growth in e-siart
and digital penetration . The Government's policies and initiatives hive she incamsed e-commance i
India. The post-demonetization survey shows thal the role of cashiess economy in India has incrossed
significantly, thus the rode of the Intermet has also had a major impact on the policies of such government.
In India’s e-commerce industry. when mach has been done and much has been done. We also study the
imgact of Hieracy rates snd unemgloyment rates on the growth of the e-commernce industry, There & an
urgent meed L0 nerease the literacy rale of Indie snd 10 ralse swarensss shoed the fole of cashless
econgamy s inlernot smong tha el peopls of India i odey’s workl. Cyber orime requines more maney
allpcation and & rigorcus process. nol nly 1o make this process mone secure bud also reliable, |n this
research paper, wet ook at the trend of e-commerce in India which is growing significantly as well as how
3 service provides like 405, 3G has helped incresse digital penetration in India which has helped o
increass the sales of e-commence and e-commeroe, In the Indian economy, the govemment has played a
mapos rale (n promoleg soles through the nternot e ough varows (B snd policios.
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